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Objective

● Position Ooredoo as an employer of choice for 
women in tech

● Increase the number of applications from qualified 
female candidates in hard-to-recruit roles

● Encourage engagement with Ooredoo’s gender 
equity and career development initiatives

Original brief

Target audiences

● Potential female candidates for technology roles 
(software development, AI, data, cloud, 
cybersecurity)

● Current Ooredoo employees to reinforce internal 
culture and showcase career opportunities

● Industry stakeholders, and professional 
associations in tech



| |18 November 2025 2

Objective

● Position Ooredoo as an employer of choice for 
tech candidates

● Increase the number of applications from qualified 
female candidates in hard-to-recruit roles, and 
qualified candidates in data science and AI

Revised brief

Target audiences

● Potential female candidates for technology roles 
(software development, AI, data, cloud, 
cybersecurity)

● Data science and AI candidates

● Current Ooredoo employees to reinforce internal 
culture and showcase career opportunities
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CONCEPT
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Insight 1:
People and talent are of paramount strategic 
importance to Ooredoo, considered a vital asset 
linked directly to the company's growth, 
performance, and competitive edge. 

Insight 2:
As a leading techco Ooredoo have a reputation 
of only hiring the best people. 

Insight 3:
To position Ooredoo as employer of choice in the 
tech space we need to stand out, and we need 
our candidates to stand out as well.

LinkedIn especially is riddled with job posts and 
adverts so we need to place Ooredoo above the 
rest so we catch the eye of only top talent.

Insight
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SO WHAT’S THE BIG IDEA?
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Concept

Smart tech, 
smarter people

Join
OoredooBEHIND THE 

INTELLIGENCE

The intelligence
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We’re putting the spotlight on the humanity behind 
the latest tech. 

This concept challenges the “being taken over by 
robots” fears that recent AI trends have fostered. And 
it falls in line with our People First philosophy. 

Robots don’t think. People do. 

We want to highlight the imperfect, the messy, the 
chaotic that inspires creativity. The human-ness. 

Concept

Smart tech, 
smarter people

Join
OoredooBEHIND THE 

INTELLIGENCE

The intelligence
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Art direction

We’re embracing old school 
‘classifieds’ but updating it with a 
digital twist. By using 1:1 format we 
push the digital first theme.

We have a range of executions that 
leverage from this format.

These first two options explore the 
use of long form copy, with clever 
writing targeted at intelligent people.
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Art direction

Sticking to the digital 1:1 format can 
also employ graphics and headline as 
well as zoomed-in headshots while 
we zero in on the most intelligent 
region of the body. 



| |18 November 2025 10



| |18 November 2025 11



| |18 November 2025 12

We’ll shoot 5-6 quick interviews with Ooredoo’s tech employees in line with our concept. Possible questions include:

• Tell us about the moment a gut feeling beat the data.
• What's a problem you solved by stepping away from the screen?
• What's something you learned outside of tech that made you better at your job?
• Tell us about a mistake that taught you more than any success.
• What part of your work requires empathy, not just expertise?
• When did you realise technology was serving people, not the other way around?
• What would you tell your 10-year-old self about what you do now?
• Why does your work matter to someone who will never see the code?
• What's one thing about your job that would surprise people?
• What does 'intelligence' mean to you?
• What's something you hope technology never replaces?
• What makes you optimistic about humans and technology?
• What do you want the next generation of tech workers to remember?"
• What emoji best represents your work—and why?

And then wrap up with,  “Why should tech pros should join the Ooredoo team?”

Inspiration from Ooredoo’s intelligence behind the intelligence 
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THANK 
YOU


